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Theory

Paper Code: UMO3CBBTO1 o
Title Of Paper: Organization of Tourism & Trave-I11 (T/P) Total Credit:3
Unit Description in detail Weighting (%)
| | Tour Operations
Introduction.
Approval of Travel Agents and Tour Operators.
Regulations for accreditation o5 0
Major Components of tour operations, Transport amtcommodation
Destination.
Identifying New Products
Tour Marketing
Il | Tour Operator Management
An introduction.
Setting up of a new Travel Agency o5 o
. 0
Documentation for approval.
Tour Operator as Consultant
Sources of Income of Travel Agency/ Tour Operators
[l | Itinerary Development
Introduction, meaning and definition.
Types of itineraries, how to develop an effectiuserary. o5 o
Itinerary preparation for inbound, outbound and dstit tours.
Tour costing.
Functions of tour managers and planning tools Moitinerary.
IV | Public and Private sector in Travel Agency Business and Tour Operation
Business:
Organisational Structure and various Departmenta dfravel Agency. -- t
Case study of ITDC. Case study of 25 %
SITA, Cox & Kings, TCIl and Thomas Cook.
The Indian Travel Agents and Tour Operators — anogw.
National Trade Associations: IATO and TAAI.
Practical
Paper Code: UM03CBBTO01 Total Credit:3

Title Of Paper: Organization of Tourism & Trave-I1 (T/P)

Unit

Description in detail

Weighting (%)

The students will prepare report on destinatiositedl by them on all it
tourism aspects (History, architectural featuresgsid infrastructure
attractions, accommodations, transportation, footlets, nearby attraction

)

)
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attitude of the local people, interact with thedbpopulation and other related
information

Journal evaluation and viva voce

Laboratory:

Unit 5:

One tour for the students at a site of Tourism importance.
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