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Unit Description in detail Weighting (%)

I Conceptual Foundation
Introduction, Objectives of Advertising, ImportanafeAdvertising, 5 M's of 25%
Advertising: Mission, Money, Message, Media and Meament

I Role of Advertising,
Role of Advertising, Ethical, Social and Legal lsspAIDA Model, Steps for 25%
Developing Effective Communication

Il Advertising L ayout
Types of Ad Copy, Components of Layout, Types opégls, Types of Ad 25 %
Campaign, Copy Testing Methods( Pre and Post)

IV | Advertising Departments
Types of Departments, Appraisal, Selection and Garsation of an AD 25 %

Agency, Role of Creative Strategy,

Basic Text & Reference Books:-
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Marketing Management by Dr. C.B.Gupta and Dr. RajNair Publication Sultan Chand &

Sons,New Delhi

Marketing Management by Shrinivasan and RadhaswBoblication Sultan Chand &

Sons,NewDelhi.
Marketing Management by Philip Kotler
Marketing Management by S.A.Sherlekar, HimalayaliBhimg House

Basics of Marketing Management by Dr. R.B. Rud&niChand Publications

Marketing Research by G.C. Beri, Publication TATAGrew Hills
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