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Unit

Description in Detail Weightage (%)

Brand Finance and Sector wise branding
Concept of brand valuation; Cost based brand vialuatethod 25%
Retail branding;Industrial branding and Servicenbiag.

Brand Extension

Concept of brand extension;Types of Brand Exterssio8ignificance
Economic Consequences; Factors affecting branchsixte;

Marketing mix of brand extension;

25%

Brand Rejuvenations and Repositioning
Concept of brand rejuvenation; brand aging; FactdrsSuccess; need for 25%
rejuvenation;Reasons for repositioning; Stagegpbsitioning

E-Branding-Building the Brand Online
Introduction — What is E-Business Strategy — Marketaind the Internet — B
Business Strategy and Branding

25%

Basic Text & Reference Books:-
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Strategic Brand Management by Jean Noel Kapferegalk pages.

Strategic Brand Management by Kevin Kellar, Peaisduaction

Brand Marketing Management by M.V.Kulkami, Eversgblication

Brand Management by YLR Murthy, Vikas Publication

Branding - A Practical Guide to Planning your Sttt by Geoffrey Randall, Kogan Pages
Brand Management — Principles and Practices by Butta, Oxford University Press
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