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Description in detail
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1

Overview of E-Business:

Introduction of E-Business

Meaning and Importance of E-Business
E-Commerce Framework

Difference between E-Business and Traditional Bessn
E-Business as a Strategy

Benefits and Barriers in E-Business

Business Models for E-Commerce

25%

Marketing in E-commer ce Environment:
Internet Marketing and its Types
Techniques

Factor for Successful E-tailing

B2B on —line Marketing

Effective Web Presence

25%

CRM, SCM and E-Payments:
Meaning

Scope and Benefits

CRM Applications

Meaning of SCM

Scope & Benefits

E-Payments and its Types
Security Issues in E-Payments

25%

E-commer ce Applications:

Strategy Formulation and Implementation
E-Governance

Tourism and Travels

Auctions

Data Mining and Data Warehousing.

25%

Basic Text & Reference Books:

» Electronic Commerce: A Managerial Perspective: Byban
» Electronic Commerce: A Manager Guide : By Ravi Kala
» Electronic Commerce: By Laudon and Traver.
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