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Unit

Description in detail

Weighting (%)

1

Indian Economy and Exports

Export Marketing: Meaning, scope, Difference betwé&sport Marketing &
Domestic Marketing

International Marketing Environment: Factors,

Theory of Cost Comparative Advantage

25%

Institutional Infrastructuresfor Exports

India's Current EXIM (Foreign Trade) Policy- 200€-0

Export Promotion Agencies: Export Promotion Cowydgdommodity Boarg
& FICCI

Service Organisations: ITPO, FIEO, IIFT

25 %

Export Assistance

Need for Export Assistance

Export Promotion Measures

Deemed Exports, Star Export-Houses, Assistance rémlucing Price
Disadvantage, Assistance in area of marketing

Special Economic Zones (SEZS)

25 %

Identification of Marketsfor Exports
International Trade Promotion Agencies: WTO, IMMCTAD

Regional Economic Groups: EU, ASEAN, SAARC, NAFTA

25 %

Basic Text & Reference Books
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Export Management: TAS BalaGopal, Himalaya Pulightiouse
International Marketing Management: V. L. Varshi@ef3. Bhattacharya
Export Marketing: B. s. Rathore & J. S. RathoranHiaya Publishing House
Export Marketing: Acharya & Jain, Himalaya PublisfpiHouse

Foreign Trade-Review: Indian Institute of Foreigmade

International Business: Dr. R. Chandran, Jaico iBlinlg House
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